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252	Comparison	Organiza7ons	

•  “Live	Ac)on”	Theatres	&	Performing	
Arts	Organiza)ons	

• Same	Percentages	by	Size	as	
Convergence	Organiza)ons	

• Same	Percentages	by	Venue	Ownership		
as	Comparison	Organiza)ons	
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Marketing Expenses 
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16%	
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8%	
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10%	
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Under	$250K	 $250K	to	$1M	 $1M	to	$5M	

AVERAGE	MARKETING	EXPENSES	-	%	OF	TOTAL	
Convergence	&	Comparison	
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Working Capital 

HEALTH	METRICS	–	WORKING	CAPITAL		
HAVE	DATA	NEED	TO	FINALIZE	CHARTS	
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Over	5,000,000	
in	ATendance	
	
		
Total	-	all	Convergence	
organiza7ons	under		
$5	Million		
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Events & Attendance 

Median	Admission	Price	
$9.00	

Median	Cost		
of	Admission	
$18.23	

Price	vs.	Cost	of	Admission	
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TOTAL:	1,871		
For	all	Convergence	organiza7ons	under	$5	Million		
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